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Thank you for joining us

We’ll be starting soon

Please introduce yourself in the chat



Please make sure your
microphone is on mute

Switch on the 
chat function

And introduce 
yourself in the chat

• Thank you for joining us today

• Please use the chat function to introduce yourself

The main chat is visible 
to everyone, or you can 
choose a person & send 
a message just to them

Welcome
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Promising Approaches Revisited

Welcome and introductions

Anne Callaghan - @callaghananne
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Practicalities

• Please introduce yourselves using the chat

• We have lots of participants today

• Please keep your microphone on mute

• Please keep your camera off while in plenary to help those with lower bandwith

• There’ll be opportunities to network in breakout rooms

• We’ve created a Slack network to continue the conversation after today 

5#PromisingApproaches



Agenda

• Welcome and introductions – Anne Callaghan

• Introducing the revised framework – Kate Jopling

• Breakout discussions

• The Psychology of Loneliness – Robin Hewings

• Loneliness in Scotland – Ben Cavanagh

• Glasgow Disability Alliance – Tressa Burke

• Chest, Heart and Stroke Scotland – Paul Okroj

• Breakout discussions

• Connecting Scotland, Eilidh Little

• Close
6
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Promising Approaches Revisited

Introducing the revised framework

Kate Jopling - @KateJopling
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Why did we revisit?
• Five years on from original 

report

• Significant shift in the 
context 

• New approaches on the 
agenda

• More action to build the 
evidence

Campaign to End Loneliness 2020 8

#PromisingApproaches



How did we do this? 
• Start with the experts 

(listed at the back)

• Review the literature 
(Nicole Pitcher-Valtorta)

• Gathering case studies 
(NDTi, Beth, Edel, the 
Campaign team & brilliant 
orgs)

• Building a new framework 
(Steering Group)

Campaign to End Loneliness 2020 9
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About the guide

• A guide (not a report!)

• A framework

• More detail on the 
approaches within it and 
the evidence behind them

• A selection of case studies 

• Even more online

• Handy icons to guide you

Campaign to End Loneliness 2020 10
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• Loneliness: is subjective - the unwelcome feeling of a gap between the social 

connections we want and the ones we have.

• Perlman and Peplau, 1981

• Isolation: is objective – a measure of the number of contacts or interactions. 

• Fischer and Phillips, 1982

• Solitude: Our language has wisely sensed these two sides of man’s being alone. It 

has created the word “loneliness” to express the pain of being alone. And it has 

created the word “solitude” to express the glory of being alone.

• Paul Johannes Tillich, 1963

About loneliness

Campaign to End Loneliness 2020



• Works from what we 
understand about 
loneliness to solutions that 
help us address it

• About the approach across 
a community

• A guide not a shopping list

• Questions – do we have 
things that do these jobs? 
Are they designed to 
address loneliness?

Campaign to End Loneliness 2020 12
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What is the framework? 
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• Clearer headings

• Revised visual

• New category “Built 
environment”

Campaign to End Loneliness 2020 14
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How has it changed? 
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• We are concerned about 
those who experience 
chronic loneliness (i.e. they 
are lonely often or always)

• Three things we can do to 
address loneliness 

Campaign to End Loneliness 2020 16
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Outcomes: Where we are 
heading?
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• These are the things which 
ultimately make the 
difference

• Most commonly 
understood as loneliness 
interventions

• But on their own they can’t 
resolve loneliness

• It is NEVER enough just to 
have these in a community

Campaign to End Loneliness 2020 18
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Direct solutions: What makes the 
difference?
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• The first things we need to 
do, to support someone in 
overcoming loneliness

• Often these are not 
“loneliness” services

• If we build in 
understanding of the risk 
factors for, and experience 
of loneliness, we can make 
them work

• Social prescribing fits here

Campaign to End Loneliness 2020 20
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Connector services: Laying the 
foundations
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• They enable or disable 
connection at an individual 
level, and for organisations 
providing support with 
connection

• Get it right - we help 
people connect; get it 
wrong - we block 
connection

• “Digital” has come to the 
fore, but transport is not 
going away

Campaign to End Loneliness 2020 22
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Gateway infrastructure: Enabling 
or disabling connection
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• About the way we choose 
to meet this challenge

• These are approaches that 
can help us ensure our 
loneliness response is 
effective, sustainable and 
social

• They often build 
connection and prevent 
isolation

Campaign to End Loneliness 2020 24
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System-level approaches: How 
do we make it happen?
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• Covid-19 brought loneliness into 
sharp relief

• Deepened the experience of 
those at greatest risk

• Increased the challenges for 
delivery

• But what we need to do hasn’t 
changed

• An opportunity to build out 
loneliness 

• Taking a strategic approach is 
more important than ever 

Campaign to End Loneliness 2020 26
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Why now?



Keep in contact 

Join us www.campaigntoendloneliness.org/support-us

Twitter @EndLonelinessUK

Facebook @Thecampaigntoendloneliness

Email Us in info@campaigntoendloneliness.org

Join us on Slack: follow the link in our email

http://www.campaigntoendloneliness.org/support-us
mailto:info@campaigntoendloneliness.org
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Breakout discussions

When prompted please click “join”
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Welcome back
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The Psychology of Loneliness

Robin Hewings - @RobinHewings
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Presentation slide title

Supported by

Robin Hewings
Campaign to End Loneliness
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Emotions triggered by loneliness and 
what this means for our response



Loneliness is an emotional response

“a subjective and unwelcome feeling which results from a mismatch in 
the quality and quantity of social relationships we have and those that 

we desire”

• Important to understand emotional and psychological aspects of 
loneliness as well as social and structural





• Emotions, feelings and 
thoughts influence how 
we behave

• Downward spiral of 
negative thoughts and 
further withdrawal 
from others

• Loneliness can become 
chronic or more severe 
and harder to tackle



Psychological factors associated with 
loneliness

• Social cognition - how people perceive or make sense of social situations

• Attribution – how people explain the reason for their loneliness
• internal (themselves) / external (situation)

• stable / variable

• Confidence, self-efficacy, self-esteem
• Motivation

• Depression, anxiety, social anxiety

• Personality types 
• Conscientiousness, extraversion / neuroticism

• Internalised ageism
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Emerging evidence for psychological 
approaches

• Effective loneliness interventions addressed 
‘maladaptive social cognition’ (Masi et al., 
2011), meta-analysis 

• Early evidence for CBT, mindfulness, positive 
psychology

• In practice – blended psychological 
approaches, tailored 

• Bring awareness to negative thought patterns, 
strategies to challenge and replace them

• Time for reflection and identify meaningful 
response



Broader application within group based 
support and services

• Building in knowledge of emotional and psychological barriers to engagement into 
design and delivery of support

• Accessible and inviting spaces can minimise the stigma

• Training for staff and volunteers, on why
• it may be difficult to first attend

• dedicated time is needed to manage initial welcome, help people integrate and follow-up

• time and skills are needed encourage people to talk, open up and build trust, including good 
listening skills

• confidentiality and trust within staff and members needs to be made explicit

Psychology of Loneliness report

• https://www.campaigntoendloneliness.org/wp-
content/uploads/Psychology_of_Loneliness_FINAL_REPORT.pdf

https://www.campaigntoendloneliness.org/wp-content/uploads/Psychology_of_Loneliness_FINAL_REPORT.pdf


Loneliness in Scotland

Ben Cavanagh - @scotgov

Scottish Government
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19% of the population were aged 65+ 
(2018, NRS Scotland)

Household Type 2018

%

Single adult 22

Small adult 20

Single parent 5

Small family 12

Large family 5

Large adult 9

Older smaller 14

Single older 14

Total 100

In 2018, over a third of people in Scotland 
lived alone (36 per cent)



There is large 
variation across local 
authorities, and 
marked outliers



People in more deprived areas have 
higher experience of loneliness, and 
lower neighbourhood ratings (but 
similar levels of weekly social 
interactions)

Table source: 20% most 

deprived

Locations compared with 20% 

least deprived areas. (2018, 

SHS)



Loneliness and social interaction/isolation 
– different patterns

Table note: Percentage point difference 
compared to the Scotland average 
(Scottish Household Survey, 2018) 



Loneliness is highest for youngest and 
oldest age groups
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People are meeting up less and loneliness has 

increased
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Other measures have fallen from pre-coronavirus 

baseline



Women felt lonelier than men, and those with 

health conditions felt lonelier than those without 
(Wellbeing survey 27 April – 3 May)
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Priorities for increasing social capital and 

loneliness

48

1. Wellbeing is multidimensional, so we need plural concepts, 

measures, and discussions

2. There are different impacts in different settings – and some 

people are more Prioritising 

3. We need places and spaces for people to meet and interact

4. We need people to feel a sense of power over what happens in 

their neighbourhoods

5. We need data and evidence that relates to people’s 

perspectives



Further information 
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COVID-19 in Scotland dashboard:
• https://data.gov.scot/coronavirus-covid-19/index.html

Public attitudes to coronavirus reports:
• April summary - https://www.gov.scot/publications/public-attitudes-coronavirus-april-summary/

• May summary - https://www.gov.scot/publications/public-attitudes-coronavirus-summary/

• June and early July summary - https://www.gov.scot/publications/public-attitudes-coronavirus-june-early-july-

summary/

• October update - https://www.gov.scot/publications/public-attitudes-coronavirus-october-update/

Other reports:
• Coronavirus (COVID-19): impact on wellbeing - https://www.gov.scot/publications/impact-covid-19-wellbeing-

scotland/

• Coronavirus (COVID-19): impact on communities and priorities for recovery -

https://www.gov.scot/publications/impact-covid-19-communities-priorities-recovery-perspectives-organisations-

working-communities/

• Social Capital in Scotland: Measuring and understanding Scotland’s social connections -

https://www.gov.scot/publications/social-capital-scotland-measuring-understanding-scotlands-social-connections/

https://data.gov.scot/coronavirus-covid-19/index.html
https://www.gov.scot/publications/public-attitudes-coronavirus-april-summary/
https://www.gov.scot/publications/public-attitudes-coronavirus-summary/
https://www.gov.scot/publications/public-attitudes-coronavirus-june-early-july-summary/
https://www.gov.scot/publications/public-attitudes-coronavirus-october-update/
https://www.gov.scot/publications/impact-covid-19-wellbeing-scotland/
https://www.gov.scot/publications/impact-covid-19-communities-priorities-recovery-perspectives-organisations-working-communities/
https://www.gov.scot/publications/social-capital-scotland-measuring-understanding-scotlands-social-connections/


Tressa Burke - @tressaburke

Glasgow Disability Alliance

Supported by
#PromisingApproaches



Polling

Supported by
#PromisingApproaches



Paul Okroj - @PaulJOkroj

Chest, Heart and Stroke, Scotland

Supported by
#PromisingApproaches



KINDNESS VOLUNTEERING 
SHORT AND MEDIUM-
TERM LOGIC MODEL AND 
OUTCOME FRAMEWORKS



THE BACKGROUND

• Kindness Volunteering project was developed in response to the 

COVID-19 Pandemic.

• Scottish Govt introduced “shielding” for the most vulnerable in our 

communities in order to ensure the extremely critically vulnerable 

stayed at home to stay safe.

• Chest Heart & Stroke Scotland designed 3 Kindness Volunteering 

Roles to provide practical support and help – Kindness Volunteer 

Caller, Kindness Community Supporter & Kindness Digital Volunteer.



LOGIC 
MODEL
Figure 1



SHORT-TERM OUTCOME FRAMEWORK
Figure 2



MEDIUM-TERM OUTCOME FRAMEWORK
Figure 3



KEY STATS

22,000
Acts of Digital 

Kindness

700
Shopping missions 

including Scotmid 

deliveries

1,000
Kindness calls

750
Dog walks

66
Prescriptions collected



SERVICE USERS
WHAT HAS KINDNESS MEANT FOR THEM?

“I was feeling rather low until Samantha came into my life. 

She has helped me so much and it’s been absolutely 

amazing.

“When she called at the start, I felt like my speech 

was really bad. I was very tearful and very frightened at the 

beginning and she was just amazing.

“The first time on the phone she just let me cry myself out 

and she was patient and caring with me. It 

was exactly what I needed.

“I didn’t think I could talk to a stranger or make a new friend 

but that’s what’s happened. It’s like speaking to 

a friend now and I look forward to our chats each week.

“Sam is there for me and she helps me through the really 

bad days. I would say to anyone who may be struggling 

right now to please reach out and get in touch with Chest 

Heart & Stroke Scotland.”

- Patricia, 68 year old stroke survivor

“
“I speak to Kathleen at Chest Heart & Stroke Scotland 

and it’s been really good so far. I feel better once I’ve 

spoken to her and we’ve a good chat and a laugh.

“Sitting and looking at the TV all day would make me feel 

miserable but speaking to Kathleen definitely cheers me 

up.

“I would definitely recommend signing up to get kindness 

calls, especially for those feeling a bit lonely just now.”

- Violet, 88 year old heart attack survivor

“Our conversations are light-hearted, and we try to avoid 

talking about negative things like how hard life in lockdown 

is just now.

“It’s a relief really to have a break from it, and for at 

least that half hour during our call I can forget about what’s 

going on in the outside world.

“There are so many great initiatives out there like the 

Kindness Volunteers where you can get the help you 

need – so no one has to cope alone.”

- Joan, 78 year old living with COPD

“22K acts of 

Kindness have 

been delivered!



Breakout discussions

When prompted please click “join”
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Connecting Scotland

Eilidh Little - @LittleEilidh

SCVO
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Eilidh Little, Digital Participation Officer

Connecting Scotland – A Digital 

Inclusion Response to COVID-19
November 2020



Why digital inclusion matters
The benefits, the barriers and how we overcome them

The changed context of digital inclusion 
Covid-19 as an accelerator, remote delivery and a lifeline

Connecting Scotland
The Programme – what, who and how and it’s impact so far



A bit of background….

Why digital inclusion matters



Social, health and wellbeing – access support 

services, avoid loneliness, ‘life management’

Education – accessing learning and training

Reducing costs – saving money, budgeting, getting 

advice

Increasing income – employability and accessing 

public services

The benefits of being online



Devices

Connectivity

Skills & Confidence

What are the barriers?



Interventions need to be considered as part of a 

broader approach to tackling social exclusion

Motivation is unique to each individual – need to 

find the ‘hook’

Smartphone are not a ‘silver bullet’

Home access is a strong predictor of success

‘Hyper-local’ and embedded approaches to skills 

development are critical

What works in tackling exclusion?



Supporting charities and voluntary groups to deliver digital 
inclusion to service users

Using established and trusted relationships with the 
digitally excluded

Can deliver ‘digital nudges’ in an embedded way

Trained hundreds volunteers and front-line staff to be 
Digital Champions 

Supported thousands of end learners to:
• access services

• access improvement opportunities

• manage and save money

• support their health and wellbeing

• reduce isolation

Our approach to digital inclusion



Impact of COVID-19….

The changed context of digital inclusion



Social and digital divides increased and are felt more sharply 

Access options reduced, e.g. libraries and community centres

Digital access from home even more essential, often a lifeline

Support delivery challenged – both service delivery and digital inclusion 

support

Digital inclusion is now everyone's role to ensure nobody is left behind

The changed context of digital inclusion



The response…

Connecting Scotland



Overview of Connecting Scotland 

The Connecting Scotland programme was set up in response to the 
pandemic.

People on low incomes in the target groups will be provided with:

• Access to kit – an appropriate internet enabled device 
(Chromebook or iPad)

• Access to connectivity – a mobile hotspot and 24 months of data

• Support to develop skills and confidence online from Digital 
Champions (at least 6 months)



Phases and target groups

Phase 1 (April – July 2020) 
£5m investment – 9,000 households
Focused on those in the extremely high vulnerability group (‘shielding’) or 
the higher risk of severe illness group.

Phase 2 (August 2020 >) 

£15m investment – 23,000 households

• Households with children

• Care leavers up to the age of 26

Phase 3 

£23m investment announced in Programme for Government to bring the 
programme up to 50,000 households by end of 2021



Delivery with organisations

Building on learning from existing activity to tackle digital 
exclusion, the programme is working through organisations 
(particularly local authorities and local third sector 
organisations) who are already working with the target groups 
to reach them and provide support.

Staff and volunteers will receive:

• Digital Champion Training (focused on remote delivery and 
areas of interest)

• Curated and Programme focused resources and toolkits

• Network of Digital Champions to link up with

• Support from our team and a bank of experienced Digital 
Champions



How we’ll evaluate

Baseline survey on digital skills level
• Before they receive device

• After 6 months of Digital Champion support

Engage with people who have received devices at 

regular intervals to ask them about:
• Confidence levels

• Online activities - frequency and type Motivations for being online

Case studies to capture:
• Impact for people being supported

• Digital Champion learning and good practice

• Organisational learning



Outcomes so far…

For people and organisations



Phase 1 Feedback
A baseline survey of end users in Phase 1 is underway through digital champions in intermediary 
organisations. Interim findings are:

41% of users stated that before lockdown they went online in ways that aren’t possible now (libraries, 
community centres)

52% said they found it very or quite difficult to use public services online.

Reasons for getting involved with Connecting Scotland

• 76% said they don’t have access to an internet enabled device

• 41% said they don’t have the internet at home 

• 40% said they don’t have the confidence/skills

Employment status

30% retired

18% unemployed

29% not working because of long-
term condition or disability

Age

Under 16 1%

16 – 24 7%

25 – 44 20%

45 – 59 27%

60+ - 42%



Phase 1 Feedback

Allan Clark, from Mastrick, is one of the people to receive an 
iPad and is using it to email family and friends.

“There are days where you feel isolated during lockdown. 
Right at the beginning, I was told that I was in a vulnerable 
group because of my condition.

“The MND in my left leg is getting worse and I’m basically 
wheelchair bound, so the iPad allows me to stay in touch with 
my 94-year-old uncle in Canada, to keep in contact with 
friends and to do online shopping maybe once a month. It’s 
better than using a phone because it’s free.

“Keeping in contact with people has been brilliant.”



Phase 1 Feedback



Organisations are managing to engage with service 

users they haven’t always been able to reach and in a 

more meaningful way. 

Digital Champions are increasing their own 

confidence and digital skills.

It’s helping to make support work more responsive 

and easier.

Other Phase 1 feedback



Phase 1 outcomes continue to be captured 
and shared

Phase 2 delivery ongoing, further round of 
applications opening in late November

Phase 3 planning continues

Keep up to date: https://connecting.scot/

What’s next



Eilidh Little, Digital Participation Officer
Eilidh.Little@scvo.org.uk 

@DigiScot @Littleeilidh



Close 

Anne Callaghan – @callaghananne
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Stay in touch

Join us www.campaigntoendloneliness.org/support-us

Twitter @EndLonelinessUK

Facebook @Thecampaigntoendloneliness

Email Us info@campaigntoendloneliness.org.uk 

Join us on Slack details in the chat / follow up email

#Promising Approaches
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